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Job Title: SR ASSOCIATE BRAND MANAGER-CONSUMER 

DIRECT    
 

SUMMARY  
Manage all aspects of Consumer Direct Marketing for assigned Premium Renaissance 

North Coast Brands in order to drive growth across all direct channels (Tasting Room, 

Wine Club, eCommerce and Direct Marketing) and develop loyalty and advocacy with 

consumers. 

 

ESSENTIAL FUNCTIONS 

 Develops comprehensive Consumer Direct annual marketing plans for assigned 

brands in partnership with leadership and Brand Marketing team (to include 

definition of goals, driving destination awareness, driving website traffic, event 

strategy, etc.). 

 Contributes to Consumer Direct OGSM strategies designed to identify and attract 

luxury consumers to assigned Consumer Direct brands, tasting rooms and wine clubs. 

 Prepares and presents annual business reviews and provides quarterly updates to the 

business leaders. 

 Researches and applies innovative marketing strategies (email templates, systems, 

events, etc.) to attract and retain new and existing consumers. 

 Collaborates with Digital Marketing team to stay informed on key digital marketing 

platforms/tools and optimize digital presence on key consumer facing touchpoints 

(websites, listings, banners, etc.). 

 Maintains the Integrated Planning Process to ensure approvals and timelines are met. 

 Drives destination awareness with qualified consumers to drive traffic to our tasting 

rooms and websites. 

 Observes and analyzes new trends and competitive activities to seek out innovative 

ways to build channel effectiveness and efficiency. 

 Drives consistency across multiple assigned Consumer Direct brands to drive 

efficiency. 

 Prepares and delivers competitive analysis in order to identify product, pricing, and 

promotional opportunities. 

 Manages and monitors A&P budget, generating analytics and tracking performance. 

 Gains and maintains understanding of premium brands. 

 Maintains satisfactory attendance to include timeliness.  

 Responsible for understanding and complying with applicable quality, environmental 

and safety regulatory considerations.  

 This job description reflects management’s assignment of essential functions; it does 

not prescribe or restrict the tasks that may be assigned. 

 

SUPERVISORY RESPONSIBILITIES 
N/A 
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QUALIFICATIONS 
To perform this job successfully, an individual must be able to perform each essential 

duty satisfactorily.  The requirements listed below are representative of the knowledge, 

skill and ability required.  Reasonable accommodations may be made to enable 

individuals with disabilities to perform the essential functions. 

 

MINIMUM QUALIFICATIONS 
 Master’s degree plus 4 years of communications, finance, marketing, supply 

chain/supply planning, process development, new product development, project 

management, process engineering, or sales experience reflecting increasing levels of 

responsibility 

OR 

Bachelor’s degree plus 6 years of communications, finance, marketing, supply 

chain/supply planning, process development, new product development, project 

management, process engineering, or sales experience reflecting increasing levels of 

responsibility 

OR 

Bachelor’s degree plus 4 years of Gallo experience reflecting increasing levels of 

responsibility. 

 Experience effectively presenting information to top management, public groups and 

boards of directors. 

 Required to travel between Modesto and the North Coast (Napa/Sonoma) tasting 

rooms 40-50% of the time. 

 High school diploma or State-issued equivalency certificate. 
 

PREFERRED QUALIFICATIONS 
 Master of Business Administration degree plus 7 years of Gallo brand marketing 

experience reflecting increasing levels of responsibility. 

 Consumer Direct experience in luxury/prestige goods. 

 Experience training and developing junior level brand marketers in executing brand 

and organizational objectives. 

 Experience managing business operations and leveraging basic finance and 

accounting principles. 

 Skilled in reading, analyzing and interpreting common scientific and technical 

journals, financial reports and legal documents.   

 Experience responding to common inquiries or complaints from customers, 

regulatory agencies or members of the business community.   

 Experience writing speeches and articles for publication that conform to prescribed 

style and format.   

 Experience defining problems, collecting data, establishing facts, and drawing valid 

conclusions.  

 Skilled in interpreting an extensive variety of technical instructions in mathematical 

or diagram form and deal with several abstract and concrete variables. 

 Experience performing work that is complex and varied in nature, requiring frequent 

evaluation, originality or ingenuity. 
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 Skilled in the use of MS Word, MS PowerPoint, MS Excel and MS database at an 

intermediate level; IRI, Brio and Spectra at a basic level. 

 

PHYSICAL DEMANDS   

The physical demands described here are representative of those that must be met by an 

employee to successfully perform the essential functions of this job. Reasonable 

accommodations may be made to enable individuals with disabilities to perform the 

essential functions. 

 

While performing the duties of this job, the employee is frequently required to sit, use 

hands to finger, handle or feel and talk or hear.  

 

WORK ENVIRONMENT   

The work environment characteristics described here are representative of those an 

employee encounters while performing the essential functions of this job. Reasonable 

accommodations may be made to enable individuals with disabilities to perform the 

essential functions. 

 

The noise level in the work environment is usually moderate.  

 

 


