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SOCIAL CONTENT SPECIALIST

Job Code
202438

FLSA Status
E

Summary

Summary
Develops and implements social media strategy in support of brand business objectives across 
platforms including Facebook, Instagram, Twitter and Pinterest. Provides subject matter expert on 
social platforms, contributing to POVs on emerging trends and capabilities as well as managing the 
backend for owned and paid accounts. Provides input on overall digital content strategy and ensures 
alignment of content development with owned, paid and third-party needs. 

Essential Functions
This job description reflects management’s assignment of essential functions; it does not prescribe or 
restrict the tasks that may be assigned.

Essential Functions
• Develops overall social media strategy with a focus on using social channels for assigned brands to 
support consumers throughout their journey.
• Supports owned social needs for a portfolio of brands, leading smaller brands with minimal 
supervision as well as supporting larger brands with input from Sr. Manager.
• Ensures social media strategy and execution consistently deliver against each brand’s business goals 
and aligns with appropriate resource levels.
• Proactively builds and protects brand reputations on both owned and third-party social channels.
• Defines and measures success by establishing goals and key performance indicators (KPI’s) by brand.
• Develops and manages social media calendar and oversees posting with support from the Social 
Assistant and/or external agencies. 
• Manages and maintains social accounts and connections working in the respective platform back 
end (e.g. Facebook Business Manager), including profile, ad account and partner oversight for assigned 
brands.
• Communicates enterprise-wide standards for social media channel management, engagement and 
content development under guidance of the Sr. Manager.
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• Conducts analyses and research to identify the social media sites and promotional tactics of most 
interest to each brand’s target consumers.
• Provides input for and follows guidelines about opportunities to curate social content from assigned 
brands to provide resources that support Sales and E-Commerce reuse. 
• Collaborates with the Consumer & Lifestyle team on the role of influencer content in achieving 
brand social marketing goals on owned social channels, where applicable.
• Works with Community Engagement consumer care leadership and agents ensure consistent 
communication and to support timely and authentic responses to comments.
• Develops and delivers content production activation briefs supporting organic and paid social media 
as well as coordinating needs of other owned and paid channels.
• Works with Brand Marketing and creative resources to produce engaging content that aligns with 
brand image and strategy.
• Consults with Brand and ad agency on boosting of high performing content/posts, where applicable 
based on paid plan.
• Stays on top of social media channels, emerging trends, and best practices.
• Maintains satisfactory attendance, to include timeliness.
• Responsible for understanding and complying with applicable quality, environmental and safety 
regulatory considerations. If accountable for the work of others, responsible for ensuring their 
understanding and compliance

Supervisory Responsibilities

Supervisory Responsibilities
• N/A

Qualifications
To perform this job successfully, an individual must be able to perform each essential duty satisfactorily. 
The requirements listed below are representative of the knowledge, skill and ability required. Reasonable 
accommodations may be made to enable individuals with disabilities to perform the essential functions.

Minimum Qualifications
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• Bachelor’s degree plus 2 years of social media marketing, content strategy, content marketing 
and/or digital marketing experience; OR Bachelor’s degree plus 2 years of Gallo sales, marketing, 
advertising, public relations or account management experience reflecting increasing levels of 
responsibility and 1 year of social media marketing, content strategy, content marketing and/or digital 
marketing experience.
• Excellent written and verbal communication skills.
• Demonstrated knowledge and strong understanding of all social media channels.
• Strong analytical and organizational skills.
• Ability to work independently as well as effectively in a collaborative team environment.
• Effective time management skills.

Preferred Qualifications
• Bachelor’s degree plus 5 years of social media marketing, content strategy, content marketing 
and/or digital marketing experience; OR Bachelor’s degree plus 4 years of Gallo digital marketing, 
sales, marketing, advertising, public relations or account management and 2 years of social media 
marketing, content strategy, content marketing and/or digital marketing experience.
• Ability to identify emerging trends and make recommendations for new opportunities.
• Demonstrated ability to think strategically as well as tactically.
• Experience in setup and analysis of social media and other digital analytics.

Physical Demands
The physical demands described here are representative of those that must be met by an employee to 
successfully perform the essential functions of this job. Reasonable accommodations may be made to 
enable individuals with disabilities to perform the essential functions.

Physical Demands
While performing the  duties of this job, the employee is frequently required to sit; use hands to 
finger, handle, feel, talk and hear. The employee is occasionally required to stand, walk and reach with 
hands and arms

Work Environment
The work environment characteristics described here are representative of those an employee encounters 
while performing the essential functions of this job. Reasonable accommodations may be made to enable 
individuals with disabilities to perform the essential functions.

Work Environment
The noise level in the work environment is usually quiet.


