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BRAND AMBASSADOR SR-SPIRITS

Job Code
202423

FLSA Status
E

Summary

Responsible for partnering with a team of Brand Ambassadors through on premise and retail channels 
whose focus is to increase visibility and loyalty among gatekeepers, bartenders and consumers to 
create trial and adoptions opportunities within assigned territory. Works closely with the sales 
organization as well as various restaurant and bar staff to educate and train them on specific spirits 
brands. Monitors, reports, and makes recommendations based upon market trends, consumer 
awareness and brand loyalty for applicable brands to senior leadership.

Essential Functions
This job description reflects management’s assignment of essential functions; it does not prescribe or 
restrict the tasks that may be assigned.

• Represents Gallo Spirits Brands by acting as a brand, spirits category, and/or mixology expert.
• Actively stays abreast of best practices, trends, and competitor brands and understands the 
competitive landscape in order to gain an advantage.
• Mentors teams to deliver compelling stories to create clear vision.
• Responsible for developing brands in the On Trade and specified Retail channel.
• Oversees and guides lower level Brand Ambassadors, ensuring appropriate level of specialized brand 
knowledge.
• Ensures team is equipped with the appropriate tools and skill necessary to build brand loyalists 
through trade outreach and engagement.
• Monitors and provides monthly KPI reports and consolidates competitive intel across the 
Ambassadors for inclusion in status updates and recaps.
• Builds, implements and manages consumer activation strategies, programs, and events. Trade and 
influence education/relationship builders- focused on consumer target. Develops, implements, and be 
engaged active participant in brand events.
• Aggressively pursues and delivers against the 4 advocacy pillars – Availability, Visibility, Advocacy 
and Promotion.



Page 2 of 4

• Shares status updates and productivity with senior leadership and spirits brand teams.
• Provides training to all key stakeholders and partnering sales teams (i.e. Gallo Sales, Distributors, 
trade, media, consumer groups, etc.).
• Trains and educates targeted wait staff, bar tenders, and restaurant owners.
• Acts as a valued partner and consultant to the customer.
• Applies share of voice, both internally and externally via digital channels as permitted by legal.
• Manages key relationships with outside partners who jointly own brands with E. & J. Gallo.
• Manages T&E and activation budgets.
• Works closely with the internal Gallo partners within the sales organization to ensure consistent 
communication, alignment, appropriate training and education
• Collects and analyzes feedback regarding trends the sales organization is seeing out in the market.
• Recommends plans and strategies to capitalize based on trends data from sales.
• Works closely with Mixology and Beverage Development Manager on creative product usage to 
generate buzz surrounding brands.
• Organizes, attends and represents Gallo’s portfolio of brands at promotional events and key 
customer/trade events.
• Plans and executes business plans based upon budget and forecast expectations.
• Works with Brand Marketing to understand and assist in product launches and promote spirits 
business unit development.
• Drives expansion into other markets
• Travels to different regions for market visits (50% of time).
• Maintains satisfactory attendance, to include timeliness.
• Responsible for understanding and complying with applicable quality, environmental and safety 
regulatory considerations.
• This job description reflects management's assignment of essential functions; it does not prescribe 
or restrict the tasks that may be assigned.

Supervisory Responsibilities

• N/A

Qualifications
To perform this job successfully, an individual must be able to perform each essential duty satisfactorily. 
The requirements listed below are representative of the knowledge, skill and ability required. Reasonable 
accommodations may be made to enable individuals with disabilities to perform the essential functions.

Minimum Qualifications
• Bachelor’s Degree plus 5 years of Alcohol Beverage, Luxury Brand Sales, Hospitality, Culinary, 
Bartender/mixology, Supplier/Wholesaler, Agency Ambassador, or Tasting Room experience reflecting 
increasing levels of responsibility OR High School diploma plus 9 years of Alcohol Beverage, Luxury 
Brand Sales, Hospitality, Culinary, Bartender/mixology, Supplier/Wholesaler, Agency Ambassador, or 
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Tasting Room experience reflecting increasing levels of responsibility.
• Experience with developing and implementing a brand marketing programming and education.
• Experience with owned social media and networks.
• Experience with Event or Hospitality Management
• Candidates for this position must have a valid driver's license and a safe driving record. Required to 
obtain a California driver’s license or appropriate state driver’s license within 30 days of hire.
• Required to travel up to 50% of the time; required to travel via airplane or automobile.
• Required to lift and move product weighing up to 45 lbs.
• Required to employ an alternative work schedule to include weekends and evenings.
• Required to be 21 years of age or older.
• Local market knowledge as it pertains to accounts or trade in the alcohol beverage industry

Preferred Qualifications
• Bachelor’s Degree plus 7 years of Alcohol Beverage, Luxury Brand Sales, Hospitality, Culinary, 
Bartender/mixology, Non-Alcohol beverage, Supplier/Wholesaler, Agency Ambassador, or Tasting 
Room experience reflecting increasing levels of responsibility; OR High School diploma or State-issued 
equivalency certificate plus 11 years of Alcohol Beverage, Luxury Brand Sales, Hospitality, Culinary, 
Bartender/mixology, Agency Ambassador, or Tasting Room experience reflecting increasing levels of 
responsibility.
• Experience putting together beverage programs or cocktail menus.
• 2 years of Brand Ambassador experience in the alcoholic beverage industry.
• Experience working with Distributors
• Strong knowledge of spirits industry
• Prior retail or on-premise spirits sales experience
• Strong leadership skills.
• Excellent presentation skills.
• Skilled storyteller.
• Strong problem solving and motivational skills.
• Experience reading, analyzing, and interpreting general business periodicals, professional journals, 
technical procedures, or governmental regulations.
• Experience writing reports, business correspondence, and procedure manuals.
• Experience effectively presenting information and responding to questions from groups of 
managers, clients, customers, and the general public.
• Skilled in the use of MS Word, Excel and PowerPoint.
• Experience training and developing junior level brand marketers in executing brand and 
organizational objectives.
• Experience managing business operations and leveraging basic finance and accounting principles.
• Experience responding to common inquiries or complaints from customers, regulatory agencies or 
members of the business community.
• Experience defining problems, collecting data, establishing facts, and drawing valid conclusions.
• Local market knowledge as it pertains to accounts or trade in the alcohol beverage industry
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Physical Demands
The physical demands described here are representative of those that must be met by an employee to 
successfully perform the essential functions of this job. Reasonable accommodations may be made to 
enable individuals with disabilities to perform the essential functions.

While performing the duties of this job, the employee is regularly required to stand, walk, talk and 
hear. The employee is frequently required to sit, use hands to finger, handle, feel, and reach with 
hands and arms. The employee is occasionally required to climb, balance, stoop, kneel, crouch, crawl, 
taste and smell. Specific vision abilities required by this job include color vision and depth perception. 

Work Environment
The work environment characteristics described here are representative of those an employee encounters 
while performing the essential functions of this job. Reasonable accommodations may be made to enable 
individuals with disabilities to perform the essential functions.

The noise level in the work environment is usually moderate.


